ROCKY MOUNTAIN STUDENT MEDIA CORPORATION
Fiscal Years 2015-2017 OPERATING AGREEMENT

THIS OPERATING AGREEMENT is made and entered into as of the /_Sr:;a-f of 2014 (the
“Agreement”), by and between Rocky Mountain Student Media Corporation (“R C"), a non-profit
corporation organized under the laws of the State of Colorado and qualified under Section 501(c)(3) and
509(a)(3) of the Internal Revenue Code, and the Board of Governors of the Colorado State University
System (“the Board"), a body corporate, acting by and through Colorado State University (the
“University” or "CSU") also for the benefit of the Associated Students of Colorado State University
(“ASCSU"), a student organization representing the CSU student body.

RECITALS

A. RMSMC was established in 2008 for the purpose of providing print, broadcast and new media
services to Colorado State University. RMSMC is a Colorado non-profit corporation that does not have
shareholders.

B. The affairs of RMSMC are subject to the control of its Board of Directors and it operates ina
manner assuring its independence from any other entity, including the Board, CSU and ASCSU.
RMSMC's mission is to further the interests of CSU students and to provide education and training to
CSU students in journalism and broadcasting. Employees and officials of CSU and the Board may have
advisory roles with RMSMC, and serve on the RMSMC Board per Section 5(e) below, so long as they do
not have or acquire a majority interest or the right to direct and control RMSMC.

C. ASCSU represents various interests of the students at CSU, including the development of
educational opportunities and experiences for those students. RMSMC's mission aligns with ASCSU's
goal of providing opportunities for students. Accordingly, ASCSU has agreed to fund the services that
will be provided by RMSMC under this Agreement.

D. The University is the proprietor of and to the names "The Rocky Mountain Collegian”, "College
Avenue”, "KCSU", and “CTV” and is the sole owner of the names, logos, trademarks, service marks, and
other indicia of the CSU System and its institutions.

E. CSU, ASC5U and RMSMC believe that the services of RMSMC can be provided on an effective
and cost-efficient basis under a comprehensive agreement in which C5U and ASCSU retain RMSMC as a
non-exclusive provider of print and broadcast media and educational laboratory experiences to C5U
students in return for pre-established annual fees as set forth herein.

F. The University and RM5SMC are parties to that Operating Agreement entered into as of August 1,
2008, and as amended by that First Amendment to Operating Agreement effective as of May 31, 2009,
and that Second Amendment to Operating Agreement effective as of May 31, 2010, as well as the Fiscal
Years 2012-2014 Operating Agreement, effective July 1, 2011, as amended by the First and Second
Amendment to Fiscal Years 2012-2014 Operating Agreement (collectively, the “Former Operating
Agreements”), which established RMSMC as a non-exclusive provider of print and broadcast media and
educational laboratory experiences to C5U students in return for pre-established annual fees. This
Agreement supercedes and replaces the Former Operating Agreements. The parties agree the
relationship between RMSMC and CSU and ASCSU shall be governed by this Agreement.
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7.

No State or other public funds payable under this Agreement shall be

used for the acquisition, operation, or maintenance of computer software in violation of
federal copyright laws or applicable licensing restrictions. RMSMC hereby certifies that,
for the term of this Agreement and any extensions, RMSMC has in place appropriate
systems and controls to prevent such improper use of public funds. If the State or the
University determines that RMSMC is in viclation of this paragraph, the State may
exercise any remedy available at law or equity or under this contract, including, without
limitation, immediate termination of this Agreement and any remedy consistent with
federal copyright laws or applicable licensing restrictions.

THE PARTIES HERETO HAVE EXECUTED THIS CONTRACT

the State may incur [or any errors in such re_EresentulIm. »

The person signing for RMSMC hereby swears and afTirms that he/she is authorized to act on its behalf and acknowledge
that the State is relying on their representations to that efMect and accept personal responsthility for any and all domages

ROCKY MOUNTAIN STUDENT MEDIA CORPORATION

Lawrence Steward, President
Rocky Mountain Student Media Corporation

Date: 7/35 A ¢
g et

THE BOARD OF GOVERNORS OF THE COLORADO STATE
UNIVERSITY SYSTEM, acting by and through Colorado
State University

forfls

By:

Amy L. Parsons, Vice President for University Operations
Colorado State University

Date: 7-25-14

ASSOCIATED STUDENTS OF COLORADO STATE
UNIVER

By: -
Presiden

LEGAL SUFFICIENCY:

Deputy General Counsel and
Special Assistant Attorney General
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ALL CONTRACTS REQUIRE APPROVAL BY THE COLORADO STATE UNIVERSITY CONTROLLER

C.R.5. § 24-30-202 and University Policy require the Colorado State University Controller to approve all
State Contracts. This Contract is not valid until signed and dated below by the University Controller or
delegate. Contractor is not authorized to begin performance until such time. If Contractor begins
performing prior thereto, the State of Colorado is not obligated to pay Contractor for such performance
or for any goods and/or services provided hereunder.

COLORA ATE UNIVERSITY CONTROLLER
By:

Date: \ Eh;”"f
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The Callegian enjoys the freedom of speech puaranteed by the First Amendmant to the United 5tatas
Constitution. In addition, RMSMC is bound by its contractual abligatians under the Operating
Agreement,

2. Collegs Avenue amagazine

RMEMC shall publish at least three editions of a magazine, College Avenue, as inserts in the Rocky
Mountain Collegian and on Cellege Avenue stands loceted on the AU campus. College dvenue will
include genaral interest content and paid advertising directed primarily, but not exclusively, to the
students, faculty and staff of Colorado State University;

College Avenue also shall be distributed on the Internet;

College Avenue shall be written and edited by currently enrolled CSU students. The minimum number
of hours required ta determine students’ employment eligibity , students’ status as degree seeking, and
other standards will be defined by RMSMC’s operating policies and procedures, which willl be provided
upen reguest to the University;

College Avenue shall;

-Educate, inform, and entertain its readership;

-Fastar a warking enviranment where C5U students are aducated about professional journalistic
skills, values, ethics, and responsibilities, visual arts, business, advertising. management, and leadership:

-Provide a forum for the free expression of ideas of public concern to the CSU cammunity and
the larger community beyond the University;

College Avenue shall provide experience and fraining to Colorado State Lniversity students including
those enrelled in journalism and technical communications;

During the term of this Operating Agreement, no less than thres-quarters of College Avenue’s editarial
board shall be currently enrolled CSU students (as defined by the Carparation’s operating palicies and
procedures defining students);

Each issue of College Avenue shall bear upon its masthead the fallowing inscription: “This publicatian is
nat an official publication of Colorado State University, but is published by an independent corporation
using the name ‘Collage Avenue’ pursuant to a license granted by C5U." This masthead shall have a
comparable location and size on the RIMSMC website licensed herein.

College Avenue staff shall subscribe 1o the standards of the Society of Professional Journallsts Code of
Ethics and the RMSMC Code of Ethics, which are attached hereto;

College Avenue enjoys the freedom of speech guaranteed by the First Amendmaent to the United States

Canstitution. In addition, RM5MC is bound by its contractual ohligavions under the Operating
Agraement.
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Code of Ethics for RMSMC Journalists

Based in large part on the Mode! Code of Ethics for Collegiale Journalists, Associated Collegiate Press, writlen by Albert DeLuca and Tom Rolnicki
{4 Edition revised by Brian Steffen). Adopred by the RMSMC Board of Directors February 19, 2009, and updated Ociober 9, 2013
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harassment. The student media head is responsible for ensuring a staff meeting Is held prior to the start of each semesier each year and new staff
members and volunteers are provided with the RMSMC's harassment policies and procedures.

14 Plagiarism of Words, Art, Other: Plagiarism is prohibited and s illegal if the material is copyright prolecled. For the purposes of this code,
plagiarism is defined as the word-for-word duplication of another person’s writing or close summarization of the wark of another source without giving
the source proper credit. A comparable prohibition applies 1o the use of graphics and broadcast materials. Information obtained from a published
work must be independently verified before it can be reported as a new, original story. This palicy also forbids lifing verbatim paragraphs from a wire
service, publication, or broadcast entity without attribution or pointing out that wire stories were used in compiling the slory. Material that is published
on the Internet should be treated in the same way as if it were published in more traditional broadcast media. Because plagiarism can significantly
undermine the public trust of journalists and joumalism, editors and managers will consider severe penalties for documented cases of plagiarism,
including dismissal from the staff.

15 Fabrication of Any Kind: The use of composite characters or imaginary situations or characters will not be allowed in news or feature slories. A
columnist may, occasionally, use such an approach in developing a piece, but it must be clear to the reader that the person or siluation is fictional
and that the column is commentary and not reporling. The growth of namalive story development (storytelling devices) means that reporlers, editors
and broadcasters should be especially careful to not mix fact and fiction, and not embellish fact with fictional delails, regardiess of their significance.

16 Electronically Altered Photos: Electronically altering the content of pholos or videos for news and general feature stories or as stand-alone
news and fealure photos or videos is not allowed. Exceplions 1o this would be adjustments to conlrast and similar technical enhancements that don't
affect the truthfulness of the subject and context of the subject or the scena. Content may be altered for creative purposes as a special effect for a
feature story if the caplion or credit line inchudes that fact and if an average reader would not mistake the photo or video for reality. These photas and
videos are usually lagged as pholo fllustrations. In a news medium, readers and viewers expect photos and stories to be truthful.

17 Phatographic lllustration and Re-enactments: Set-ups or posed scenes may be used if the average reader will not be misled or if the caption
or credit line tells readers or viewers thal it is a photo llustration, video composite, or a re-enactment or re-staging of an event, including award
presentations. Recording the original action is always preferred.

18 Use of Photographs and Video of Victims of Accidents, Fires, Natural Disasters: Photos and video have a tremendous impact on readers.
The question of privacy versus the public's right to know should be considered. The line between good and bad taste and reality and sensalionalism
is not always easy to draw. Care should be taken to maintain the dignity of the subject as much as possible wilhout undemmining the truth of the
evenl. In making a final decision on a photo or video of this type, an editor should consider: Do the readers or viewers need information from this
phato that helps explain the event better than words or anather pholo? Wha is hurt by the publication of this photo or airing of the video? How would
I react if my pholograph or video was taken at such a moment of tragedy and anguish?

19 Reporting Names, Addresses of Crime Victims: Staffers need to know Colorado state laws that govem the pubiication or airing of the names
of crime victims. Customarily, the names of rape victims are nol published or broadcast; however, some news media have asked viclims of sexual
assaull lo identify themselves for public release. This may be negotiated between the victim and the medium. Victims of nonsexual crimes may be
identified, but the media have a responsibility to give some protection to the victims such as giving imprecise addresses. With the exception of major
crimes, predetermined by the editor or broadcast manager, an amrested person is not named until charges are filed. However, to avoid a subjective
list of exceplions, it is acceptable to withhold all names, regardless of the crime, until charges are filed.

20 Cooperation with Law Enforcement, Government, College Administration: To be an effeclive walchdog on other agencies, RMSMC media
must remain independent. The media should not take over any of the duties of any oulside agency; cooperation or involvement in the work of these
agencies should be resiricted to what is required by law. Staffers should know any freedom of information, open meetings and shield laws that apply
to their work. If a staffer thinks any public authority is interfering with the staffer’s functions as a joumalist, the incident should be reported to the
editor or manager and the medium's professional adviser, The editor or manager should then seek advice from their RMSMC adviser, who will
cansull with the RMSMC's legal counse! or, when appropriate, such groups as the Student Press Law Center or American Civil Liberties Union.

21 Scrutiny of a Public Person’s Life: Conflicts exist between a person’s desire for privacy and the public good or the pubic’s right to know about
a public person's life. Persons who freely choose to become public celebrifies or public servants should expect a greater level of scrutiny of their fife
than a private person— even a private person who suddenly is involved in a public siluation. Staffers should make judgments based on the real
news value of the situalion, comman sense and decency. Reporters and photographers should not badger a person who has made it clear that he
or she does not want to be interviewed or photographed. One exceplion is those who are involved in criminal activity or in court. Publishing or
broadcasting intimate details of a person's life, such as their health or sexual activities, should be done with extreme care and only if the facts are
important for the completeness of a story and reflect in a significant way upon the person's public life.

22 Profane, Vulgar Words, Explicit Sexual Language: Out of concem for readers, listeners and viewers, student media broadcasts, publications,
and web media do nol publish or broadcast profanity except under special circumstances described below. Certainly, in light of rules covering
broadcasts, the use of profane words in broadcasting may result in harsh government sanctions and or fines and, therefore, are unacceptable, In
the print or web media, the use of profanity in headlines or similar typographic treatment Is not permitted. However, in unusual cases involving print
or web media, the editor-in-chief or broadcast manager may find that publishing a profane word In text is essential to readers’ understanding. In
considering the use of profanity, the responsible student executive is required to weigh (a) potential ramifications, (b) consider whether there are






published infrequently, comrections should be published in the Collegian. Clarifications may also be labeled and published in the same manner. For
onfine publications, a corrections and clarifications link could be on the home page. Even in the age of the Intemet, jounalism is still regarded as the
‘the first rough draft of history.’ As such, joumalists should always keep in mind the impacts their factual emors may have on the future record of a
person or evenl. Editors should judge what policies they should develop lo govemn requests to modify or even delete information from their Web
sites, which can continue to haunt joumalists and their sources for years after publication or broadcasting.

32 Ownership of Work: Regardless of whether a staffer is paid or a volunteer, the RMSMC “owns" published and unpublished or broadcast work
done by slaffers if the work was done as a slaff assignment. Ownership of unpublished or broadcast media that is not broadcast or published may
revert to the staffer al a certain time if the edilor or manager agrees with this amangement, but the RMSMC retains the right lo an unlimited use of
the work, The act of voluntarily joining a staff indicales approval of this policy. As Is practiced in professional media, readers, viewers and listeners of
the student media should be made aware that ownership of submissions is laken by the sludent press at the time of submission. Each medium is
responsible for administering appropriate documents transferring ownership to be signed by contributors who submit materials for consideration.

33 Contests, Honors: RMSMC media have a proprietary Interest in the matedal it pubfishes and broadcasts. Thus, editors, managers and advisers
are enlitied to determine which entries will represent each medium in contests. This will avoid the appearance of a conflict of interest that might occur
if staffers were to win or accepl awards from organizations they are assigned to cover. Awards presented fo the staff as a whole or to the medium
generally become the property of the medium. Individuals who win awards for work published in the staff publication or broadeast on KCSU or CTV
may accepl the award and retain ownership of it.

34 Separation of Reporting from Commentary: To help the reader separale fact-based reporting from commentary, in the form of personal
columns, edilorials, analysis and similar opinion writing, all commentary should be labeled or somehow clearly and consistently identified as opinion,
especially when it is outside the editorial or op-ed pages and mixed with fact-based reporting.

35 Influences of Advertisers: Editors and broadcast managers should guard against attempls made by advertisers to unduly influence editorial
conlent. The editoral staff reserves the right to make all decisions about any editorial coverage an advertiser may receive, including advertising
supplements. Readers, viewers and lisleners should not perceive that an adveriser is getting favorable coverage simply because the advertiser has
bought space in the publication or provided broadcast underwriting.

36 Acceptance of Reader, Listener and Viewer Feedback: Editors and reparters should invile feedback and paricipation in their medium.
Reaclion by the public lo what has been published or broadcast should be invited through all methods of communication, and the medium should
hold periodic open forums or open houses for readers, lisleners and viewers. Public opinions and suggestions on a range of issues can be solicited
at these forums and can form the basis for future reporting or commentary.

37 Contacting family, friends following serious injuries or deaths: RMSMC joumalists must exercise special care when covering news that
involves the serious injury or death of a student, faculty, staff, or a local resident. Coverage should generally focus on verified and official sources
(e.g., police, coroner, fire department, sheriff, Colorado State Patrol, federal or state park officials, or similar sources). When appropriate, the
journalist may very sensitively ask the family and friends, without exerting pressure, if they would like to honor the deceased or seriously injured
person by teking her or his story for publication or broadcasl. In all cases, the journalist should not contact either family or friends more than once
and, if the source or sources decline comment, the journalist must respectfully disengage from further conversations, emails, or other forms of
contact in order to avoid the perceplion of undue pressure or insensitivity at a time of tragedy for family and friends.

38 Reporter's Checklist: Through all steps in the reperting process, from conceplualizing the story assignment, through information gathering and
pre-writing, to writing, editing and final publication or broadcasting, a reporier must answer these questions:

1. Wiy am | reporting the story?

2. Is the story fair?

3. Have | atiempted to report all angles?

4. Who will the story affect?

5. Can | defend my decision to repart the story?

Often, a reporter consults with an adviser, editor or manager regarding these questions, especially if the answers are roublesome.



Code of Ethics and Professional Conduct
RTNDA (Radio and Television News Directors’ Association)

PREAMBLE

Professional electronic journalists should operate as trustees of the public, seek the truth, report it
fairly and with integrity and independence, and stand accountable for their actions.

PUBLIC TRUST: Professional electronic journalists should recognize that their first obligation
is to the public. Professional electronic journalists should:

* Understand that any commitment other than service to the public undermines trust and
credibility.

* Recognize that service in the public interest creates an obligation to reflect the diversity
of the community and guard against oversimplification of issues or events.

* Provide a full range of information to enable the public to make enlightened decisions.
* Fight to ensure that the public's business is conducted in public.

TRUTH: Professional electronic journalists should pursue truth aggressively and present the

news accurately, in context, and as completely as possible. Professional electronic journalists
should:

* Continuously seek the truth.
* Resist distortions that obscure the importance of events.
* Clearly disclose the origin of information and label all material provided by outsiders.

Professional electronic journalists should not:

* Report anything known to be false.

* Manipulate images or sounds in any way that is misleading.

* Plagiarize.

* Present images or sounds that are reenacted without informing the public.

FAIRNESS: Professional electronic journalists should present the news fairly and impartially,
placing primary value on significance and relevance. Professional electronic journalists should:

* Treat all subjects of news coverage with respect and dignity, showing particular
compassion to victims of crime or tragedy.

* Exercise special care when children are involved in a story and give children greater
privacy protection than adults.

* Seek to understand the diversity of their community and inform the public without bias
or stereotype.

* Present a diversity of expressions, opinions, and ideas in context.

* Present analytical reporting based on professional perspective, not personal bias.

* Respect the right to a fair tral.












IN WITNESS WHEREOF, the Parties have executed this First Amendment to Time Brokerage
Agreement as of the date first above written.

LICENSEE: BROKER:
THE BOARD OF GOVERNORS OF THE ROCKY MOUNTAIN STUDENT MEDIA
COLORADO STATE UNIVERSITY SYSTEM, CORPORATION

acting by and through Colorado State University

By: Mj&ﬁ By: / A il 22 v
Amy L. Parsons Lawrence Steward
Vice President for Univesity Operations
President
Colorado State University

Associated Students of Colorado State University

By:
sident

LEGAL SUFFICIENCY:

Deputy General Counsel
Colorado State University System



t‘l’ ROCKY MOUNTAIN STUDENT MEDIA CORPORATION
2008-2009 OPERATING AGREEMENT

3

This is a TIME BROKERAGE AGREEMENT ("Agreement”) dated this firal day

2008, by and between Board of Governors of the Colorado State University System

*Licensee”), Licensee of Radio Station KCSU-FM (the "Station”) located at Fort Collins,
Colomado and The Rocky Mountain Student Media Corporation, ("Brokar”).

RECITALS:

WHEREAS, Broker desires to produce radio programming in conformity with this
Agreement and all rules, regulations and policies of the FCC; and

WHEREAS, the Licensee has broadcast time available for use by Broker; and

WHEREAS, Brokar desires to avail ltself of such broadcast time and provide certain
programming for broadcast on the Station in conformity with the terms of this Agreement;
and

o

NOW THEREFORE, in consideration of the above mecitals and of the mutusl
promises and covenants contained In this Agreement, the parties, intending to be legally
bound, agree as follows:

1. TRANSMISSION FACILITIES. Licensee agrees to maks its
broadcast transmission available fo Broker and o broadcast over the Station Broker
programs which are fo originate from the Station or from other appropriate faciliies. Any
costs aitendant 1o transmitling programming fo the Licensse's studios for broadcast will be
that of Broker and as set forth herein. The Programs are described in Appendix 1. Any
changes in the achedule of regular Programs must be provided in advance by Brolker 10 the
Licenses, and approved by Licensee.

2 TIMES AND RATES. The times and charges for the Programs to be
broadcast are fully set forth in Appendix 2, attached to this Agreemant, and are subject 10
change by mutual consent of the parties.

3 TERM. The term of this Agreement shall commence on August 1, 2008 and,
uniess sooner tarminated In accordance with the terms hereof, shall terminate June 30,

201

4. PROGRAMMING AND PROGRAMMING STANDARDS. Broker will fumish
1|' the artistic personnel and all materials for the Programs provided for by this Agreement. All

1



Programs will be delivered to Station's studios sultable for broadcast in a manner
satisfactory to the Licensee. All Programs suppiied by Brokar shall be prepared, written and
broadcast in conformity with the rules, reguiations and policies of the Federal

reguiations

including Section 310(d) of the Communications Act of 1834, as amended. The parties
that this Agreement will, at all imes, be subject o the rules, reguiations and
FCC and that nelther will take any action which would be inconsistent with
such rnules, reguiations and policies. If any provision of this Agreement, or any Appendix or
attachment to i, is deemed to be In violation of any present or future FCC rules, reguiations
and policies, the parties agres to mutually cooperate in modifying this Agreement in such
manner as is necessary to effect compiiance.

The Licensee shall not be required to receive or handie maii, cables, telegraph or
calls in connection with the Broker's Programs broadcast under the terms of this
Agreement unless the Licenses, at the request of Broker, has agreed In writing to do s0.

The Licensee shall coordinate with Broker the Station's houry station identification
announcements to be aired in accord with FCC rules.

The Licensee also retains the right to interrupt Broker's programming at any time, in



the Station's public interest responsibilities, and may require Broker's reasonable

Agreement and the Licensee will not be lable io Broker, except to the exdent of allowing in
each such case a pro rata payment credit for such time or broadcasts at the rates indicated

in this Agreement.

9. ASSIGNMENT. Neither party may assign its rights or obiigations to a third
party without the express written consent of the other party.

10. [INTERPRETATION. This Agreement shall be construed in accordance with



®

11. APPENDICES. All appendices and attachments refemed fo in this Agreement
are deemed part of this Agreement and equally binding on the parties.

12. SUCCESSORS AND ASSIGNS. This Agreement shall be binding upon and
inure to the benefit of the Licensee, Brokar, and their respective successors and assigns.

13. COUNTERPART SIGNATURES. This Agreement may be signed in one or
more counterparts. This Agreement will be effective as of the dats on which the exacuted
counterparts are exchanged by the parties.

IN WITNESS WHEREOF, the parties have exacuted this Agreement as of the date
first above written.

LICENSEE: BROKER:

BOARD OF GOVERNORS OF THE ROCKY MOUNTAIN STUDENT
COLORADO STATE UNIVERSITY MEDIA CORPORATION
SYSTEM







programs that will offer listeners a variety of choices. It is anticipated music programming
‘. also may feature a variety of genres with independent artists at the core of the music mbx,
along with spacialty shows that feature a variety of music themes.

All employees and volunteera of the Broker involved in providing programming will
be currently enrolled CSU students, as defined by the Broker's operating poficies and

procedures;

The Broker shall:
-Educate, Inform, and entsriain its listeners;
-Foster a working environment where CSU students are educated about
professional broadcast and jounalistic skiils, values, ethics, and

(. responsibliities, management, and leadership;

- Provide reguilar and on-going training in broadcast methods, compliance with
Federal Communications Commission rules, regulations, policies and
procedures, broadcast media management and leadership, and Radio and
Television News Directors Assoclation ethical standards.

During the term of this Agreement, no less than three-quarters of the Brokers'

Management Team shall be currently enrolled CSU students (as defined by Brokers
policies and procedures);
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Appendix 2
f. BROADCAST TIMES AND CHARGES

1. Broadcast Time Made Avallable to Broker by the Licensse on Radio
Station KCSU-FM: Pursuant to the terms of this agreement, Broker shall be afforded the
right to present programming on the Station pursuant to the following schedule:

Notwithstanding the foregoing, Broker's programming may be interrupted by the Licensee for
the following:

(a) Emergency broadcasis or other preempted programming deemed by
the Licenssee In its good faith discration, 1o be in the public interest.

(b) Preempted or substituted programming, where, in the judgment of the
Licensee, such programming would be more sultable and consistent with the

programming rules, regulations and policies of the Station and/or the FCC.
2.  Fees, and Assumed and Reimbursed Costs:

a8 () O & monthly basis, Broker wil pay Licensee £100.00 (one hundred
dollars)

(b) Renewal of Agresment. After the initial term of this Agreement, thia

Time Brokerage Agreement Is subject o renewal by mutual agreement of the
parties, at a rate to be determined during renewal negotiations.

(c) Broker will maintsin casualty and liabliity Insurance, inciuding
broadcast errors and omissions insurance, in amounts comparable to standerd
industry practice, and naming the Licensse as a loss payes.

(d) Broker will be responsible for all programming and production costs,
inciuding program suppliers fees, music licensing fees, salaries, payroll and
unemployment taxas, merchandise, supplles, draws and commissions.

(e) Other costs or reimbursements as provided in the Time Brokerage
Agreament.



f.
RADIO STATION KCSU-FM
Reguistions & Reetrictions

In addition to the fundamental requirement that the programming and operations of the Station
must comply with Section 3998 of the Communications Act and Section 73.503(d) of the FCC's
Rules which strictly prohibit the Station from broadcasting announcements that promote the sale of
goods and services of for-profit entities, Broker agrees to cooperate with the Licensse in the
broadcasting of programs of the highest possible standard of excellence and for this purpose to
obsarve the following reguiations in the preparation, writing and broadcasting of its programa.

I. CONTROVERSIAL ISSUES. Any discussion of controversial issues of public importance shall
be reasonably baianced with the presentation of contrasting viewpoints in the course of overall
programming; no attacks on the honesty, integrity, or like personal qualities of any person or group
or persons shall be made during the discussion of controversial issues or public importance; and
during the course of political campaigns, programs are not fo be used as a forum for editorializing
" about individual candidates. If such events occur, the Licensee may require that responsive

programming be alred.

( NO PLUGOLA OR PAYOLA. The following business activities or “plugs”, relating to the

acceptance of payment, agreement to pay or agreement to accept payment of money or

other consideration Is prohibited: (a) taking money, gifts or other compensation from any person for

the purpose of piaying any record or records on the air; (b) taking -money, gifts or other

compensation from any person for the purpose of refraining from playing any record or records on

the air; (c) taking money, gifts or other compensation from any person for the purpose of promoting

any business, charlly or other venture without the express approval of KCSU's Broadcast
Operations Manager,, and (d) promoting any business venture.

L ELECTION PROCEDURES. No poiitical advertising or underwriting shall be sold by the Broker
but imited free airtime will be provided to legally qualified federal candidates pursuamt to Section
312 of the Communications Act.

IV. PROGRAMMING PROHIBITIONS. Broker shall nat broadcast any of the following programs or
announcements.

A.  Fales Claima. False or unwamanted claims for any product or service.

B. Unfair imitstion. Infringements of another adveriiser's rights through plaglarism or
unfair imitation of either program idea or coy, or any other unfair competition.

@ a
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C. Commercial Disparagement. Any disparagement of competiiors or competitive
goods.

D. Indecency. Any programs or announcements that are sianderous, obecene,
profane, vuigar, repulsive or offensive, elther in thems or in treatment.

E. Price Disclosures. Any price mentions except as pemmitted by the Licensee's
policies current at the time.

F. Unsutheniicated Testimoniale. Any ftestimoniails which cannot be
authenticated.

a. s of Bodily Funciions. Any confinuity which dsscribes, in a patently
offensive , il bodlly funcliong or, syniplomatio results of intemel disturbances,
of referente 10 matters which are not considered fopics in social groups.

V. No Lotteries. Mmm“m about lotteriss or games
profilbited By federal or state iaw or reguiaion 59’ piohidiled. This prohibilion includes
announcemants with respect 10 bingo parfies ang the e which are 10 be heid by a local
church, unfess exgvessly permittad by Stale law.

VL No "DREAM BOOKS." References 1o “dream books,” the "straight line®, or other direct
or indiséct descriptions or solicitations relative 10 the llegal numbers lottery, “numbers
game,*or e "policy game,” or any other form of gambiing are prohibiied.

V. No NUMBERS GAMES. Fsferpnces o chapler and verse numbers, paragraph
fusnbecs, .or song numbers which involve three. dighs should be avoided and, wheri used,
rsal bo releted o the overall thomo of the program.

Vil NO CASINO GAMBLING. The broadcast of information which promotes the
patronizing of gambiing casinos ls prohibited.

DX NO INDIAN BANKING CARD GAMES. The mention of indian banking card games such
mumau.wwumumuuwm
ies of any game of chance or siot machines, casino gambiing, craps, roulette and

betting pariors is prohibited.

X. NO OFF-RESERVATION INDIAN RAFFLES. The mention of any Indian gaming, such
as rate, conducied off indian lands, is prohibitad.



®

XL REQUIRED ANNOUNCEMENTS. Broksr shall broadcast (i) an announcement in a form
satisfactory to the Licensee at the beginning of each hour to identify Radio Station KCSU in
Fort Collins, Colorado, (i) an announcement at least twice a day, or at the beginning and
end of each of Broker's programming days if such programming day does not extend for a
continuous 24-hour period, o indicate that program time has been purchased by Brokar,
and (iif) any other announcements that may be required by law, regulation, or Station policy.

Broker s subject to the following restrictions:

A.  Respectiul of Faltha. The subject of refigion and references to particular faiths,
tanets, and cusiomers shall be treated with respect at all timesa.

B. No Denominational Altacks. Programs shall not be used as a medium for
attack on any faith, denomination, or sact or upon any individual or organization.

C. Donstion Solicitation. Requests for donations In the form of a specific amount
(for example, $1.00 or $5.00), shal not be made if there is any suggestion that such
donation will result in miracies, cures or prosperity. However, siatements generally
requesting donations to support the broadcast or the church are permitted.

D. Treatment of parapsychology. The advertising or promotion of fortuneteliing,
occultism, astrology, phrenoiogy, paim reading, or numerciogy, mind-reading character
readings, or subjects of the like nature is not permitted.

E.  No Ministerial Solicitstions. No Invitations by the minister or other individual
appearing on the program to have listeners come and visit him or her for consuftation or the
fike shall be made if such invitation implles that the listeners will receive consideration,

monetary gain, or cures for iliness.

F. No Miracle Soliciiation. Any invitations to listeners to meet at piaces other than
the church and/or to attend other than reguiar services of the church is prohibited if the
invitation, meeting, or service contains any claim that miracles, cures, or prosperity will
result.

i CREDIT TERMS ADVERTISING. Pursuant to rnules of the Federal Trade
Commission, no advertising of credit terms shall be made.

Xiv. RECORD KEEPING. Broker shall notl receive any consideration in money,
goods, sarvices, or otherwise, directly or indirectly (including to relatives) from any persons

10



or company for the presentation of any programming over the Station. No commercial
messages ("plugs’) or undo references shall be made in programming presented over
station o any business venturs, proft making activity, or other interest (other than
noncommercial announcements for bona fide charities, University activities and events,
church activities, or other public service activities) in which Broksr (or anyone elsa) has any
direct or indirect interest.

Xv. mmmmmm No announcements or promotion prohibited
by federal or state law, or reguiation of any lotiery or game, shall be made over the Station.

XVL LICENSEE DISCRETION PARAMOUNT. In accordance with the Licensee's
responsibiiity under the Communications Act of 1834, as amended, and the Rules and
Reguiations of the Federal Commissions, the Licensse reserves the right to reject or
terminate any programming or advertising proposed fo be presentad or being presented
over the siation which Is in confiict with Station policy or which in the Licenses’s sole

judgment wouid not serve the public interest.

XVi. ECONOMIC PROGRAMMING. The Broker shall not allow Economic
Programming.

XVEL FOREIGN LANGUAGE PROGRAMS. The foreign language broadcast of any
programs, underwriting or sponsorship announcements, PSA's or other content, where the
English transiation thereof would violate any restriction contained herein, s prohibited.

XDL.  MISCELLANEOUS.

A.  Walver. The Licensee may waive any of the foregoing reguiations In specific
Instances H, in its opinion, good broadcasting in the public interest Is served.

B. Prior Consent. In any case where questions of policy or interpretation arise,
Broker should submit the same fo the Licensee for decision before making any

commitments in connection therewith.
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EXHIBIT C

ROCKY MOUNTAIN STUDENT MEDIA CORPORATION (“RMSMC”)
OPERATING AGREEMENT

FISCAL YEARS 2015-2017

SCOPE OF WORK FOR CTV

1. CTV will provide the following content:

CTV will provide programming when classes are in session during the fall and spring semesters.
CTV student staff is wholly responsible for editorial control and review of its programming.

In Fiscal Years 2015-2017, CTV will produce four news, sports and long form feature weekly
programs of not less than 15 minutes each (14:20) for a minimum of 13 weeks during the fall
and spring semesters. Each show will be delivered electronically to the CSU-TV playout server
by 8:00 p.m. Mondays through Thursdays or at such times as mutually agreed upon by CSU-TV
and RMSMC. Total run time is not to exceed 28:40. Currently, no programming will be provided
over summer and winter breaks.

CTV will provide additional special interest/music/community programming as available from
students.

Any additional content to be provided in the future shall be mutually agreed upon by the
parties.

2. CSU-TV will provide the following programming times and resources (subject to revision as agreed to
in advance by CSU-TV and RMSMC):

Monday through Friday 8:00 a.m. —9:00a.m., 12:00 - 1:00 p.m., and8:00 p.m. —9:00 p.m. for
re-run slots of the same programming (“Nine, Noon and Nine” CTV schedule).

Place CTV programming on playout server with UPS battery backup.

Engineering support of 8 hours per week during the academic year.

Include CTV schedule to the posting of CSU-TV Channel 11 in TV Guide (ie. CTV News, CTV
Sports, etc.)

3. Financial arrangements:

RMSMC will pay up to $20,000 annually for CSU TV 11 studio operational and maintenance
expenses. The allocation of the RMSMC funding for maintenance and operational expenses will
be determined by a committee comprised of representatives from CCS, JTC, and RMSMC. If
operational and maintenance expenses do not total $20,000 during the fiscal year, the RMSMC
will pay the remaining amount prior to the end of each fiscal year to the CSU department
designated by the University for anticipated future operational and maintenance expenses.
Future collaboration opportunities, including potential new programming, will be discussed on a
monthly basis, and may be implemented depending upon budget, equipment, and staffing
limitations.

Additional understandings:

The provisions of this Scope of Work for CTV may be discussed each year and amended as
agreed to by the parties, in writing.
CSU-TV station IDs will run at the top and bottom of the hour when CTV programming is airing.

{00036945 / ver 1} 1






i . EXHIBITC-2

Agreement on the Use, Operation and Maintenance of CSU-TV Station Fadlities

This Agreement on the Use, Operation and Maintenance of CSU-TV Statlon Facllities ("Agreement”) is an
agreement made and entered into as of May 31, 2009, by and between The Rocky Mountain Student
Media Corporation ("SMC") and The Board of Governors of the Colorado State University System, acting
by and through Colorado State University ("CSU”) and for the benefit of the Department of
Communications and Creative Services ("CCS") and the Department of Journalism and Technical
Communication ("STC") {collectively, SMC, CCS and ITC are referred to herein as the "Partles”).

REQTALS

A. (SU and SMC are parties to that certain Operating Agreement effective as of May 31, 2008, and
first amended as of May 31, 2009 (the "Operating Agreement”), which governs the Parties’ rights and
responsibliities concerning the production and airing of certaln television programs and segments,
among other things.

B. (CSU owns and operates the CSU-TV Facilities, which are located in the basement of the Clark
Building A Wing and include the CSU-TV broadcast control room, TV studio, video production facilities,
office spaces and meeting spaces (collectively, the *CSU-TV Facilities”).

C. The Parties have agreed to collaborate in the use, operation and maintenance of the CSU-TV
Facilities and have amended the Operating Agreement, subject to the terms and conditions stated
herein, to reflect this additional collaboration opportunity. This collaboration is intended to maximize
student educational opportunities through formal academic programs In JTC and internship and
employment experience through SMC and CCS. In addition, this arrangement enhances campus
communications and community service by broadcasting CCS and SMC productions on CSU-TV
Channel 11.

AGREEMENT

NOW, THEREFORE, in consideration of the mutual promises and covenants contained herein, and other
good and valuable consideration, the receipt and sufficlency of which Is hereby acknowledged, the

Partles agree as follows:

1. License Grant. CSU grants to SMC, its employees, staff, authorized advisors, volunteers and
agents acting within the scope of their employment, a non-exclusive license to enter upon the CSU-TV
Fadilities during the term hereof, without prior notice, solely for the purposes described below. CSU
may revoke such license at any time by written notice to SMC In accordance with the notice provisions
herein. Sald license Is subject to the terms and conditions stated herein.

2 Use Arrangements.  The Parties agree that usage of the CSU-TV Facllity shall be at the sole
discretion of CCS In accordance with its authority and responsibilities through the CSU Vice President for
Public Affairs. Use of the CSU-TV Facilities to carry-out the purposes of this Agreement will be scheduled
by CCS staff.

A. SMC Use. SMC student staff and their advisors will primarily use the CSU-TV
Facility to produce the Campus Television ("CTV") news show. This requires priority access to the
control room, green room and TV studio from 5 p.m. to 9 p.m. on weekdays during the spring and fall



semesters. The student production facility will be accessible to SMC during the spring and fall semesters
from B a.m. to 5 p.m. on weekdays and every night from 5 p.m. to 10 p.m. SMC staff will schedule
through CCS use of individual edit suites in the student production facility. Additional access may be
arranged with CCS during the summer semester, and summer and winter breaks for special productions
and projects. An office may be assigned for SMC advisors. SMC may occasionally use the conference
room by scheduling such use through CCS.

B. JTC Use. JTC will use the control room, green room and TV studio for JTC courses
held during the fall and spring semesters between B a.m and 5 p.m. A schedule of classes requiring the
facilities will be provided to CCS two weeks before each semester start. Additional use for seminars and
workshops may be arranged on an ad hoc basis through CCS. JTC may occaslonally use the conference
room by scheduling such use through CCS.

C. CCS Use. CCS will schedule productions utilizing the control room, green room
and TV studio at times that do not conflict with the CTV or ITC class needs.

3. Operation. Operation of the CSU-TV Facility shall be the responsibility of CCS. JTC and SMC
faculty, advisors and staff shall be responsible for operating that portion of the CSU-TV Facility used
during their class or production times. CCS staff will provide initial training regarding CSU-TV Facliity
operations. Also, CCS staff may be available as guest lecturers and technical experts for certain class
sesslons.

4. Maintenance. CCS s in charge of the maintenance, repair and upgrades of the CSU-TV Facllity.
However, the Parties agree they will each do their best to equitably share the costs of maintenance,
repalrs and upgrades.

5. Distribution of facilities and equipment upon dissolution of agreement. If any of the Partles
ceases to participate in this Agreement, each party may remove and take possession of any new plece of
equlpment that such party purchased with its own funds. The Parties may negotiate to obtain
equipment owned by another in accordance with C5U's property accounting rules. Usage of the CSU-TV
Facility shall continue to be at the discretion of CCS in accordance with its responsibilities through the
CSU Vice President for Public Affairs.

6. Jerm. This Agreement and the license granted herein shall be in effect for one year from the
date this Agreement is executed, and shall automatically be renewed for additional one year terms,
unless written notice of termination Is provided by elther party. Any of the Parties may terminate this
Agreement and the license granted herein at any time and for any reason by providing written notice to
the other parties. In addition, the term of this Agreement and the license granted herein shall
immediately terminate upon the termination of the Operating Agreement.

7. Insurance. SMC shall insure its operations, equipment and the performance of any activity
related to this Agreement in compliance with and under the same terms of Section 5{H) of the Operating

Agreement.

B. Assignment.  No assignment or delegation of this Agreement or any right accruing under this
Agreement shall be made in whole or in part by SMC without the express, written consent of CSU. Any
sale or transfer of all, or substantially all of SMC's assets to any other entity shall constitute cause for
immediate termination of this Agreement and revocation of the license and rights granted herein.



9, Insolvency. If SMC shall become bankrupt or insohvent, or file any debtor proceedings, or
take or have taken against SMC in any court pursuant to any statute either of the United States or any
state a petition In bankruptcy or Insolvency or for the reorganization or appointment of a receiver or
trustee of all or a portion of SMC's property or if SMC makes an assignment for the benefit of creditors,
the CSU, by action of its Board of Governors, may terminate this Agreement immediately.

10.  Notice. Any notice given to either party under this Agreement shall be performed In
compliance with the notice provisions stated in Section 5(T) of the Operating Agreement.

11.  Compliance with Law. Each party shall comply with all applicable federzal, state and local laws,
ordinances, rules and regulations in performing its obligations under this Agreement.

12.  Integration and Amendment. This Agreement constitutes the entire understanding between
the parties with respect to the subject matter referred to herein. No modification or amendment to this
Agreement shall be valid unless it is made In a writing signed by the authorized representatives of the

Parties.

13, Legal Authority. SMC warrants that it possesses the legal authority to enter Into this
Agreement and that it has taken all actions required by its procedures, by-laws, and/or applicable law to
exercise that authority, and to lawfully authorize its undersigned signatory to execute this Agreement
and to bind the SMC to its terms. The person(s) executing this Agreement on behalf of the SMC
warrant(s) that such person(s) have full authorization to execute this Agreement.

14, l nity. The Parties hereto understand and agree that the liability of the
State of Colorado, its departments, institutions, agencies, boards, officlals, and employees Is controlled
and limited by the provisions of C.R.5. § 24-10-101, et seq., as amended, and C.R.S. § 24-30-1501, et
seq., as amended. Any provision of this Agreement, whether or not incorporated herein by reference,
shall be controlled, limited and otherwise modified so as to limit any llability of the Board of Governors,
CSU, or the members, officers, employees and agents of such entitles in accordance with the above
cited laws. SMC acknowledges that it s not an agency of CSU, and its employees are not employees of
CSU acting in its governmental capacity, for purposes of governmental immunity.

15. Walver. The waiver by either party of a breach or violation of any provision of this Agreement
shall not operate as or be construed to be a waiver of any subsequent breach of the same or other
provision hereof,

16. Indempification. SMC shall indemnify, defend, save, and hold harmless CSU, its
employees and agents, against any and all claims, damages, liability and court awards including costs,
expenses, and attomey’s fees and related costs, incurred as a result of any act or omission by SMC, or its
employees, staff, advisors, volunteers, agents, subcontractors, or assignees pursuant to the terms of this

Agreement.
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. N WITN WHEREQF, THE P HER DTH MENT
THE BOARD OF GOVERNORS OF THE ROCKY MOUNTAIN STUDENT MEDIA CORPORATION
COLORADO STATE UNIVERSITY SYSTEM,
acting by and through COLORADO
H‘W M
By: B 1 By:
Thomas A. Gorell Lawrence Steward
Sz _Vice President for Administrative Services President

By:

Mario Caballero
- Broadcast Operations Manage

-
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Amy Pfrsﬁru, Deputy General Counsel
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Rocky Mountain Student Media Corporation
Fifth Amendment to Lease Agreement

THIS LEASE AMENDMENT (Amendment) is made and entered into thisel. r"dd.ny of )q-p i ’ .
2013, by and between The Rocky Mountain Student Media Corporation (“SMC"), a non-prdfit
corporation organized under the laws of the State of Colorado and qualified under Section 501(c)(3) of
the Internal Revenue Code, and the Board of Governors of the Colorado State University System, a body
corporate, acting by and through Colorado State University (“Lessor™ or “CSU™) (collectively, SMC and
CSU are referred to herein as the “Parties").

RECITALS

A. CSU and SMC are parties to a Lease Agreement entered into as of August 1, 2008 (the “Lease
Agreement”), the term of which is scheduled to expire June 29, 2014.

B. The Parties wish to amend the Lease Agreement to address the temporary relocation of the leased
Premises due to the renovation of the Lory Student Center scheduled to begin on or about May 17, 2013.

AGREEMENT

Now therefore, in consideration of the foregoing Recitals, the mutual covenants and promises contained
herein, and other good and valuable consideration, receipt and sufficiency of which are hereby
acknowledged, the Parties hereby agree as follows.

1. Relocation of Leased Premises. Pursuant to Article 22 of the Lease Agreement, Lessor reserves
the right at any time to change and remodel any and all areas of the Lory Student Center. Renovation of
the Lory Student Center is scheduled to begin on or about May 17, 2013 and run through approximately
mid-January 2014 (the “Construction Period™). Because the scope of the CSU's remodel of the Lory
Student Center will not permit SMC to continue to conduct business at this location, Lessor has made
alternate arrangements to house SMC during said renovation, as follows:

a) SMC will temporarily relocate to the Collegio Building, 706 South College Avenue, Suite 207,
Fort Collins, CO 80524 (the “Temporary Premises™) beginning May 21, 2013 and remain in this
location through June 30, 2014 (the “Temporary Relocation Period™), notwithstanding the current
termination date of June 29, 2014. Said Temporary Premises consists of 4,875 square feet and
the monthly rental amount will remain at $8,584.5%/month ($103,015.00 annually) through the
duration of the current Lease Agreement Term.

b) Rental payments shall continue to be remitted to CSU, payable monthly in advance at the LSC
West, Executive Directors Office temporarily located in the Recreational Sports Center, 951
Meridian Ave. Fort Collins, CO 80523-8027.

¢) CSU will pay SMC’s Relocation Expenses including moving expenses to and from the
Temporary Premises and reasonable interior modifications of the Temporary Premises.
Documentation of SMC’s expenses (receipts) must be provided to CSU and all interior
modifications to the Temporary Premises will be made by CSU. In no event shall CSU"s
obligations under this paragraph exceed $110,000. ;



2.

d)

e)

In the event that CSU’s total costs for providing the Temporary Premises to SMC (Temporary
Rent) and payment of SMC’s Relocation Expenses as provided in paragraph (c) above are less
than the amount of annual rent paid by SMC ($103,015.00), Lessor shall retumn the difference to
SMC. By way of example only, Temporary Rent ($60,000) + Relocation Expenses ($40,000) =
Total Casts ($100,000). Annual Rent ($103,015) — Total Costs ($100,000) = $3,015 returned to
SMC. Such amount shall be remitted by Lessor to SMC no later than August 1, 2014. In the
event that CSU’s Total Costs exceed Annual Rent, the difference shall be absorbed by CSU,

Upon the expiration of the Temporary Relocation Period, SMC will relocate its offices back to
the Lory Student Center and be housed in Suite | 11-A, an area on Level | consisting of 4,427
square feet, as shown on Exhibit A-Remodeled Floor Plan for Student Media Suite 111-A.
Further, the finishing materials in the r:mudeird_spm:e shall be as shown on Exhibit B-Finish
Material Legend for Student Media Suite 111-A. Both Exhibits are attached hereto and
incorporated herein by this reference.

Thereafier, the term of the Lease Agreement shall extend until June 30, 2016 and SMC shall pay
rent in the amount of $7,304.58/month and $87,665.00 annually, payable in advance each month.
The obligation of SMC to lease the premises and pay the rent set forth above beyond June 29,
2014, is subject to the extension of the Operating Agreement between the SMC and the
University until June 30, 2016.

Other Terms Remain the Same. All terms, conditions and provisions of the Lease Agreement,

except as specifically modified herein, shall remain in full force and effect. In the event of any conflict,
inconsistency, variance or contradiction between the provisions of this Fifth Amendment to Lease
Agreement and any of the provisions of the Lease Agreement, the provisions of this Fifth Amendment to
Lease Agreement shall in all respects supersede, govern and control.

IN WITNESS WHEREQF, the Parties have executed this Lease Amendment to be effective as of the date
established herein.

LESSOR:

Board of Governors of the Colorado State
University System, acting by and through
Colorado State University

By: =1

Amy Parsons
Vice President for University Operations

Date: ‘f" ?‘l":

APPROVED:

By:

—

ice P75id:nl for Finance

Buie. | L”"?f?:f

™ T

Michael E. Ellis
Assistant Vice President, Student Affairs
Executive Director, Lory Student Center

APPROVED AS TO FORM:

By: IIE{Erng {2“: Ak recd
Donna Aurand
Director, Contracting Services

Date: (j]:,l}_atj 3 A0/%




LESSEE:
Rocky Mountain Student Megia Corporation

By:

Print Name: ___Larry Steward

Title: President, RMSMC

Date: ?/?Aj
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Society of Professional Journalists

CODE-ETHICS

PREAMBLE

Members of the Society of Professional Journalists believe that public enlightenment is the forerunner of justice and the foundation of democracy.
Ethical journalism strives to ensure the free exchange of information that is accurate, fair and thorough. An ethical journalist acts with integrity.

The Society declares these four principles as the foundation of ethical journalism and encourages their use in its practice by all people in all media.

SEEK TRUTH AND REPORTIT

Ethical journalism should be accurate and fair. Journalists should
be honest and courageous in gathering, reporting and interpreting
information.

Journalists should:

» Take responsibility for the accuracy of their work. Verify information before
releasing it. Use original sources whenever possible.

» Remember that neither speed nor format excuses inaccuracy.

» Provide context. Take special care not to misrepresent or oversimplify in
promoting, previewing or summarizing a story.

» Gather, update and correct information throughout the life of a news story.
» Be cautious when making promises, but keep the promises they make.

» Identify sources clearly. The public is entitled to as much information as pos-
sible to judge the reliability and motivations of sources.

» Consider sources’ matives before promising anonymity. Reserve anonymity for
sources who may face danger, retribution or other harm, and have information
that cannot be obtained elsewhere. Explain why anonymity was granted.

» Diligently seek subjects of news coverage to allow them to respond to criti-
cism or allegations of wrongdoing.

» Avoid undercover or other surreptitious methods of gathering information
unless traditional, open methods will not yield information vital to the public.

» Be vigilant and courageous about holding those with power accountable.
Give voice to the voiceless.

» Support the open and civil exchange of views, even views they find repugnant.

» Recognize a special obligation to serve as watchdogs over public affairs and
government. Seek to ensure that the public’s business is conducted in the
open, and that public records are open to all.

» Provide access to source material when it is relevant and appropriate.

» Boldly tell the story of the diversity and magnitude of the human experience.
Seek sources whose voices we seldom hear.

» Avoid stereotyping. Journalists should examine the ways their values and
experiences may shape their reporting.

» Label advocacy and commentary.

» Never deliberately distort facts or context, including visual information.
Clearly label illustrations and re-enactments.

» Never plagiarize. Always attribute.

MINIMIZE HARM

Ethical journalism treats sources, subjects, colleagues and members of
the public as human beings deserving of respect.

Journalists should:

» Balance the public’s need for information against potential harm or discomfort.
Pursuit of the news is not a license for arrogance or undue intrusiveness.

» Show compassion for those who may be affected by news coverage. Use
heightened sensitivity when dealing with juveniles, victims of sex crimes,
and sources or subjects who are inexperienced or unable to give consent.
Consider cultural differences in approach and treatment.

» Recognize that legal access to information differs from an ethical justifica-
tion to publish or broadcast.

» Realize that private people have a greater right to control information about
themselves than public figures and others who seek power, influence or
attention. Weigh the consequences of publishing or broadcasting personal
information.

» Avoid pandering to lurid curiosity, even if others do.

» Balance a suspect’s right to a fair trial with the public’s right to know. Consider
the implications of identifying criminal suspects before they face legal charges.

» Consider the long-term implications of the extended reach and permanence of
publication. Provide updated and more complete information as appropriate.

ACT INDEPENDENTLY

The highest and primary obligation of ethical journalism is to serve
the public.

Journalists should:

» Avoid conflicts of interest, real or perceived. Disclose unavoidable conflicts.

» Refuse gifts, favors, fees, free travel and special treatment, and avoid politi-
cal and other outside activities that may compromise integrity or impartiality,
or may damage credibility.

» Be wary of sources offering information for favors or money; do not pay for
access to news. Identify content provided by outside sources, whether paid
or not.

» Deny favored treatment to advertisers, donors or any other special interests,
and resist internal and external pressure to influence coverage.

» Distinguish news from advertising and shun hybrids that blur the lines
between the two. Prominently label sponsored content.

BE ACCOUNTABLE AND TRANSPARENT

Ethical journalism means taking responsibility for one's work and
explaining one’s decisions to the public.

Journalists should:

» Explain ethical choices and processes to audiences. Encourage a civil
dialogue with the public about journalistic practices, coverage and news
content.

» Respond quickly to questions about accuracy, clarity and fairness.

» Acknowledge mistakes and correct them promptly and prominently. Explain
corrections and clarifications carefully and clearly.

» Expose unethical conduct in journalism, including within their organizations.
» Abide by the same high standards they expect of others.

The SPJ Code of Ethics is a statement of abiding principles supported by additional explanations and position papers (at spj.org) that address changing journalistic practices.
Itis not a set of rules, rather a guide that encourages all who engage in journalism to take responsibility for the information they provide, regardless of medium. The code should
be read as a whole; individual principles should not be taken out of context. It is not, nor can it be under the First Amendment, legally enforceable.




	RMSMC Operating Agreement FY 2015-17
	OA 1-13
	OA 14-15 Exhibit A
	OA 19
	OA 20
	OA 21
	OA 22
	OA 23
	OA 16
	OA 17
	OA 18
	OA 24-55 exhibits b-f

	spj-code-of-ethics

